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The World of Connoisseur Circle

■	 Connoisseur Circle is the only German-
	 language magazine that exclusively addresses
	 luxury travelers. Luxury hotels and exclusive
	 destinations worldwide are put to an impartial, 	
	 objective test.
■	 DThe world of luxury and travel is a perfect 
	 environment for your brand presence.  With 
	 a copy price well worth the investment and
	 exclusive distribution partnerships,
	 Connoisseur Circle targets the travel elite of 	
	 German-speaking Europe. 

■	 CConnoisseur Circle is as much at home in
	 select luxury hotels worldwide as in the ex-
	 clusive Membership Circle and retail business. 
■	 Our Website – www.ccircle.cc – and our
	 Newsletter service announcing current offers
	 for membersprovide a full picture of the luxury
	 travel market leadership.

Passion for travel:  latest inside news and profitable special offers for our 
members. Published quarterly in Germany, Austria and Switzerland!

What makes Connoisseur Circle unique?



■ �13,000 newsstand retail 
■ �8,000 direct delivery to frequent-traveler top 

decision makers in Germany earning 
a nett household income of more than € 5,000 
via distributor Very Special Hotels, Connoisseur Circle 
Members and Subscribers

■ �14,000 direct delivery of fixed number of copies 
and distribution to top customers by more than 
1,000 DER Touristik travel agencies (DERTOUR deluxe 
cooperation) 

■	 �5,500 airport lounges  (Austrian, Swiss, Lufthansa 
Business, Lufthansa First Class)

■	 �8,500 via brand partners, limousine services and 
tourist organizations luxury fairs, tourism fairs (ILTM 
Cannes, ITB Berlin, Loop etc.), events and roadshows 
with DERTOUR deluxe and Connoisseur Circle 
Hospitality Awards

■ 	 5,000 direct delivery to 4-star and 5-star hotels
	 and to upscale tourist information agencies 

German Circulation: 54,000 
4 issues per year

Connoisseur Circle is disseminated both through upscale retail outlets and 
through our outstanding cooperation partners and targets luxury travelers and 
top-income earners in Germany.

We offer an exclusive partnership to select customers. 
Give your clientele the benefit of Connoisseur 
Circle as a membership magazine or as a sophisticated 
giveaway.  Or put our magazine on display in your busi-
ness outlets or provide them in your hotel suites. We 
also offer you other opportunities in connection with 
Connoisseur Circle: everything is possible, from editorial 
exposure of your products in our magazine to exclusive 
branding of copies distributed by you.  
We will be glad to put a personal package together.

■	 A specific number of copies, starting at 100.  
	 When copies are ordered in sufficient quantities,
	 the branding can be split over a number of issues.
■	 Editorial exposure in the form of specials or 
	 advertorials of varying size and scope. 
■	 Allotment of advertisement space.
■	 Inclusion in our Newsletter, which indicates an
	 exclusive commitment in our community. Here, as
	 customer, you can present unique offers to our
	 readers, including on a daily basis.

Our Exclusive Partner Packages – Your 
Advantage

Contact Dates
Publishing house Germany
Knesebeckstraße 11
D-10623 Berlin
M +43/676/848 41 88 00
office@ccircle.cc
www.circcle.cc

Publishing house Austria
Connoisseur Circle  
Reiseservice GmbH
Mariahilfer Straße 88a/II/2a 
A-1070 Wien/Austria 
ATU-NR: ATU 62706879

Management
Andreas Dressler
andreas.dressler@ccircle.cc

Editing & Production
Mariahilfer Straße 88a/II/2a 
A-1070 Wien/Austria  
T +43/1/890 69 77-24    
F +43/1/890 69 77-10
www.ccircle.cc

Production and Copy
Susanne Dressler
T +43 1 8906977/23
M +43 676 84 84 18 807 
produktion@ccircle.cc

Marketing and
Advertising 
management
Katja Ohm
T +49/151/24 08 34 64
katja.ohm@ccircle.cc

Publication dates
6th of March 2018
29nd of June 2018
28th of September 2018
29th of November 2018

Advertising 
closing dates
06th of February 2018
29th of May 2018
28th of August 2018
30th of October 2018

Presented personally or personalized delivery: 35,500 



■	 1,500 newsstand retail
■	 �2,000 to Connoisseur Circle members 

and subscribers and customers of selected 
	 premium travel agencies
■	 �500 Swiss lounges Zurich Airport

■	 �6,000 direct delivery to decision makers in the 
tourist industry, banks, regional interest groups in 
Switzerland leaders in the tourist industry and their 
premium customers as well as 5-star hotels (annual 
hotel ranking: The 222Best Hotels in Switzerland)

Swiss Circulation: 10,000 4 issues 

Connoisseur Circle is disseminated both through upscale retail outlets and 
through our outstanding cooperation partners and targets luxury travelers and 
top-income earners in Switzerland.

We offer an exclusive partnership to select customers. 
Give your clientele the benefit of Connoisseur 
Circle as a membership magazine or as a sophisticated 
giveaway.  Or put our magazine on display in your busi-
ness outlets or provide them in your hotel suites. We 
also offer you other opportunities in connection with 
Connoisseur Circle: everything is possible, from editorial 
exposure of your products in our magazine to exclusive 
branding of copies distributed by you.  
We will be glad to put a personal package together.

■	 A specific number of copies, starting at 100.  
	 When copies are ordered in sufficient quantities,
	 the branding can be split over a number of issues.
■	 Editorial exposure in the form of specials or 
	 advertorials of varying size and scope. 
■	 Allotment of advertisement space.
■	 Inclusion in our Newsletter, which indicates an
	 exclusive commitment in our community. Here, as
	 customer, you can present unique offers to our
	 readers, including on a daily basis.

Our Exclusive Partner Packages – 
Your Advantage

Contact Dates
Publishing house Germany
Knesebeckstraße 11
D-10623 Berlin
M +43/676/848 41 88 00
office@ccircle.cc
www.circcle.cc

Publishing house Austria
Connoisseur Circle  
Reiseservice GmbH
Mariahilfer Straße 88a/II/2a 
A-1070 Wien/Austria 
ATU-NR: ATU 62706879

Representation 
Switzerland
Heslingenstrasse 48a,
CH-8700 Küsnacht
T +41/79/602 39 85

Management
Andreas Dressler
andreas.dressler@ccircle.cc

Editing & Production
Mariahilfer Straße 88a/II/2a 
A-1070 Wien/Austria  
T +43/1/890 69 77-24    
F +43/1/890 69 77-10
www.ccircle.cc

Production and Copy
Susanne Dressler
T +43 1 8906977/23
M +43 676 84 84 18 807 
produktion@ccircle.cc

Marketing and
Advertising management
Katja Ohm
T +49/151/24 08 34 64
katja.ohm@ccircle.cc

Marketing and
Advertising Switzerland
Najid a partnership AG 
T +41/79/602 39 85
cc-switzerland@ccircle.cc

Publication dates
6th of March 2018
29nd of June 2018
28th of September 2018
29th of November 2018

Advertising 
closing dates
06th of February 2018
29th of May 2018
28th of August 2018
30th of October 2018

Presented personally or personalized delivery: 8,000



We offer an exclusive partnership to select customers. 
Give your clientele the benefit of Connoisseur 
Circle as a membership magazine or as a sophisticated 
giveaway.  Or put our magazine on display in your business 
outlets or provide them in your hotel suites. We also offer 
you other opportunities in connection with Connoisseur 
Circle: everything is possible, from editorial exposure of 
your products in our magazine to exclusive branding of 
copies distributed by you.  
We will be glad to put a personal package together.

■	 A specific number of copies, starting at 100.  
	 When copies are ordered in sufficient quantities,
	 the branding can be split over a number of issues.
■	 Editorial exposure in the form of specials or 
	 advertorials of varying size and scope. 
■	 Allotment of advertisement space.
■	 Inclusion in our Newsletter, which indicates an
	 exclusive commitment in our community. Here, as
	 customer, you can present unique offers to our
	 readers, including on a daily basis.

Publishing house
Connoisseur Circle  
Reiseservice GmbH
Mariahilfer Straße  
88a/II/2a 
A-1070 Wien/Austria 
ATU-NR: ATU 62706879

Editing & Production
Mariahilfer Straße  
88a/II/2a 
A-1070 Wien/Austria  
T +43/1/890 69 77-24    
F +43/1/890 69 77-10
www.ccircle.cc

Management
Andreas Dressler
andreas.dressler@ccircle.cc

Production and Copy
Susanne Dressler
T +43 1 8906977/23
M +43 676 84 84 18 807 
produktion@ccircle.cc

Advertising Consulting
Agentur Consulting
Monika Athanasiadis
monika.athanasiadis@ccircle.cc
T +43/676/524 21 00
F +43/1/342 242 90

Marketing and
Advertising management
Katja Ohm
T +49/151/24 08 34 64
katja.ohm@ccircle.cc

Publication dates
6th of March 2018
29nd of June 2018
28th of September 2018
29th of November 2018

Advertising 
closing dates
06th of February 2018
29th of May 2018
28th of August 2018
30th of October 2018

	 Distribution
■ �	 7,500 newsstand retail 
■ �	 2,500 members of the Austrian Airlines HON
	 Circle and selected Austrian Airlines Senators 
	 (To become a member of the HON Circle the 
	 traveler must accumulate 600,000 miles in two
	 consecutive calendar years)
■ �	 3,500 airports, airport lounges, etc. (Austrian
	 Airlines, VIP-lounge Vienna International airport, etc.)

■ �3,500 copies distributed in cooperation with 
selective partners, tourist organizations and DER 
Touristik travel agencies (DERTOUR deluxe cooperation)

■ �15,000 exclusive distribution „Very Special Hotels“ to 
top decision makers and Connoisseur Circle members 
in Austria with a net household income of more than € 
5,000 

■ �2,000 direct delivery to selected 4- star superior 
and 5-star hotels 

Austrian Circulation: 34,000 
4 issues per year

Connoisseur Circle is disseminated both through upscale retail outlets and 
through our outstanding cooperation partners and targets luxury travelers and 
top-income earners in Austria.

Our Exclusive Partner Packages – 
Your Advantage

Contact Dates

Presented personally or personalized delivery: 23,000 



Your advertising 
possibilities 

Advertisement rates
1/1 page 4c, 210 x 297 mm
	 Germany	 €� 6,900.00
	 Austria	 €� 5,850.00
	 Switzerland	 CHF� 6,800.00

Special rates – all countries  	 €� 8,500.00
	 (A, D, CH)	 CHF� 9,900.00

Advertisement rates
2/1 page 4c, 420 x 297 mm
	 Germany	 €� 12.900,–
	 Austria	 €� 10.500,–
	 Switzerland 	 CHF� 11.800,–

Special rates – all countries 	 €� 15.800,–
	 (A, D, CH)	 CHF� 19.000,–
	
		

Placement on front and back covers (inside and 
outside) attract a 20 % surcharge.

Total circulation: 
98,000 copies
4 issues a year



Advertorial in our special TOP hotel sector 
(travel promotion)  
1/1 page 4c, promotional price 
	 Germany + Austria + Switzerland	 €	 3,500.00
		  CHF	 4,200.00

2/1 page 4c promotional price 
	 Germany + Austria + Switzerland	 €	 6,000.00

Your possibilities 
for commercial promotion

Individual coverpage:
€ 1,000.00 | CHF 1,330.00 for creation
€ 250.00 | CHF 340.00 per 100 copies

promotion

99

Weingut SchloSS gobelSburg
Drei Klassiker eines der hochdekorierten 
Weingüter Österreichs.

■ 2 x brut reserve à € 18,–. Anregende 
Würze, rassiges Säurespiel, einer der 
besten Winzersekte Österreichs.
■ 2 x Kamptal DAc reserve riesling 
tradition 2009 à € 22,50. In der Nase reife 
Pfirsiche, dezent exotisch, Blütenhonig, 
feiner Säurebogen, pures Trinkvergnügen.
■ 2 x Kamptal DAc reserve grüner 
Veltliner Steinsetz 2012 à € 12,20. Gelb-
fruchtige Nase, weißer Pfeffer, lebhaft und 
pikant, Zitruswürze vor dem Abgang.

Paketpreis für die sechs Weine zum  
Ab-hof-Preis: € 105,40 zzgl. Versandkosten 

KontAKt:  
Tel.: +43/2743/24 22, www.gobelsburg.at,
Bestellungen an schloss@gobelsburg.at

Weingut Prieler
Eines der Topweingüter aus dem  
Burgenland, vielfach prämiert. 

■ 2 x blaufränkisch Johanneshöhe 2010 
à € 9,–. Schwarzkirschen und Brombeere, 
Würze am Gaumen, dicht und engmaschig. 
■ 2 x cuvée Schützener Stein 2010 (blau-
fränkisch, Merlot) à € 17,–. Kraftvoll und 
saftig, nach Heidelbeere, langer Abgang.
■ 2 x Pinot blanc Seeberg 2012 à € 9,–.
Vielschichtiges Bouquet nach gelben Früch-
ten, Steinobst und Haselnüssen, leichte 
Salzigkeit, dicht, intensiv am Gaumen.

Paketpreis für die sechs Weine zum  
Ab-hof-Preis: € 70,– zzgl. Versandkosten 

KontAKt:
Tel.: +43/2684/22 29, www.prieler.at,
Bestellungen an weingut@prieler.at

Weingut MArKuS huber
Der Shootingstar unter den österreichi-
schen Jungwinzern stellt sich vor.

■ 2 x grüner Veltliner „berg“ erste lage 
2011 à € 22,–. Vielschichtiges Aromen-
spiel, Mineralik, konzentriert, saftig.
■ 2 x riesling „berg“ erste lage 2011 à 
€ 22,–. Weingartenpfirsich pur, hochele-
gante und finessenreiche Struktur, filigran 
und dennoch kraftvoll, saftig, hat Rasse.
■ 2 x grüner Veltliner obere Steigen 2012 
à € 9,50. Typische Veltlinerwürze, weißer 
Pfeffer, am Gaumen saftig, druckvoll, pure 
Mineralik, lang anhaltender Abgang.

Paketpreis für die sechs Weine zum  
Ab-hof-Preis: € 107,– zzgl. Versandkosten 

KontAKt:
Tel.: +43/2783/829 99, www.weingut-huber.at,
Bestellungen an office@weingut-huber.at

Weingut JuriS
International hoch angesehenes Weingut, 
geschätzt für seine eleganten Weine. 

■ 2 x Pinot noir 2008 reserve à € 24,–.
In der Nase dunkle Beeren und Kräuter, saf  - 
tig, extraktsüß, cremige Textur, gut inte  grier -
te Tannine, Schoko und Dörrobst im Abgang.
■ 2 x chardonnay 2011 Altenberg à € 10,–.
Apfel- und Birnenfrucht, zitronige feine 
 Säure, harmonisch, dezenter Holzton.
■ 2 x St. laurent 2011 Selection à € 11,–.
Weichsel, Kirsch, dunkle Beerenfrucht, lan-
ger Abgang mit Karamell- und Röstaromen. 
 
Paketpreis für die sechs Weine zum  
Ab-hof-Preis: € 90,– zzgl. Versandkosten  

KontAKt:
Tel.: +43/2173/27 48, www.juris.at,
Bestellungen an office@juris.at

Weingut JoSef ehMoSer
Der aufstrebende Winzer gilt als Experte 
für vielschichtige Grüne Veltliner.

■ 2 x grüner Veltliner Aurum 2011 à 
€ 20,–. Feine röstige Aromen, exotische 
Würze, saftiger Fruchtschmelz, engmaschig 
und kräftig. Großer Wein mit Reifepotenzial.
■ 2 x grüner Veltliner hohenberg 2012 
à € 10,50. Vielschichtige Aromen, zarter 
Schmelz am Gaumen, barocke Üppigkeit.
■ 2 x Weißburgunder 2012 à € 9,–.
Fruchtbetonter Stil, mandelwürziger Duft, 
cremige Struktur, kraftvoll und massiv. 
 
Paketpreis für die sechs Weine zum  
Ab-hof-Preis: € 79,– zzgl. Versandkosten 

KontAKt: 
Tel.: +43/2955/704 42, 
www.weingut-ehmoser.at,
Bestellungen an office@weingut-ehmoser.at

Weingut KoPfenSteiner
Arrivierter Blaufränkisch-Experte von der 
Ausnahmelage Eisenberg.

■ 2 x blaufränkisch DAc eisenberg  
reserve Saybritz 2009 à € 22,–. Nach 
Brombeeren und schwarzem Holunder, 
engmaschig, mineralisch, kräftiger Körper.
■ 2 x cuvée border 2010 à € 22,–. Kräftige 
Nase nach eingemachten Beeren, feine Röst-
noten, reifes Tannin, vielschichtig, Länge.
■ 2 x blaufränkisch 2010 Weinberg à € 12,–.  
Brombeeren und reife Zwetschken in der 
Nase, mineralisch, saftig und elegant.
 
Paketpreis für die sechs Weine zum  
Ab-hof-Preis: € 112,– zzgl. Versandkosten 

KontAKt:
Tel.: +43/3365/22 36, www.kopfensteiner.at,
Bestellungen an weingut@kopfensteiner.at
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REISEZIELE &
LUXUSHOTELS
IM QUALITÄTSTEST

MauritiusMauritius
SCHILLERNDE SCHÖNHEIT IM INDISCHEN OZEAN
MONDÄNE RESORTS UND GENUSSOASEN –
TOP SPOTS FÜR EINEN HIPPEN INSELTRIP

HERBST 2015
D | A | Lux
8,90 €
CH 
8,90 CHF

MIT GROSSEM
ASIATISCHE METROPOLEN,      
 GOLF & CRUISE
SPECIAL

ÜBERREICHT MIT BESTER EMPFEHLUNG:

WWW.LUFTHANSA- CITY- CENTER.DE

Total circulation: 
98,000 copies
4 issues a year

Classic advertorial: 
1/1 page 4c promotional price: 
	 Germany	 €� 5,800.00
	 Austria	 €� 4,800.00 
	 Switzerland 	 CHF� 4,500.00 

Special rates – all countries  	 €� 7,200.00  
	 (A, D, CH)	 CHF� 8,400.00

We are also 
able to help 

you 
realise your 

concepts 
editorially!



Media Delivery
If you want to send us your advertisements in electronic form, 
please observe the following guidelines to ensure the published result best 
meets your wishes:

■ 	All images embedded in the advertisement must
	 have a minimum resolution of 300 dpi. 
	 If logos or illustrations designed in other programs
	 are featured, it is necessary to ensure that all fonts
	 have been converted into vectors and the correct
	 overprint mode has been set. 
■ 	 All images must be set in the CMYK colour format. 
	 It is ideal if you provide us with a PDF suited for 
	 pre-press purposes. PDF files must be compatible
	 with Acrobat 5 (PDF 1.4) .
■ 	Full page is 210 x 297 mm (wide x tall)

■ 	 For all advertisements to be cut, a 3 mm bleed 
	 is to be observed.
■ 	 The bleed area is to be overfilled by 3 mm.
■ 	 In order to keep file sizes as small as possible, 
	 embedded images should not be cropped by more 
	 than 10mm and must not be reduced by more 
	 than 60 percent.
■	 A coloured hard copy, or an accurate colour proof of 
	 the advertisement shall accompany the 
	 electronic data.
■ 	 ftp-transfer is available on request.



    General Terms and Conditions 
	 1  As used in the following general terms 
and conditions of business, the term “adver-
tising order” shall mean a contract for the 
publication in a printed medium of one or more 
advertisements of an advertiser or other par-
ties for the purpose of distribution.
	 2 Unless otherwise stipulated, advertise-
ments are to be requisitioned for publication 
within one year following the conclusion of the 
agreement.  If the right to requisition individual 
advertisements is granted under the terms 
of the agreement, the order is to be carried 
out within one year after the publication of the 
first advertisement, insofar as the first adver-
tisement is requisitioned and published within 
the time period stipulated in sentence 1 of this 
paragraph.   
	 3 The Customer is entitled, within an 
agreed period of time or the period of time 
specified in Paragraph 2, to submit advertise-
ments over and above the quantity specified in 
the order.  
	 4 If an order is not executed due to 
circumstances for which the publisher is not 
responsible, the Customer, without prejudice 
to further obligations, shall reimburse the 
Publisher for the difference between the dis-
counted price and the price corresponding to 
the actual purchase.  Reimbursement shall 
not apply if non-compliance is due to force 
majeure within the area of risk assumed by the 
Publisher.
	 5 Orders for advertisements and loose 
inserts that the advertiser expressly wishes to 
appear in specific issues, specific editions  or in 
specific places in the publication must be recei-
ved by the Publisher in sufficient time for the 
Customer to be notified before copy deadline in 
case the order cannot be executed as specified.  
Classified advertisements will be printed under 
the appropriate headings without the need for 
an explicit agreement to this effect.    
	 6 Advertisements that are not  
recognizable as such due to their editorial 
design will be clearly labeled “advertisement” 
by the Publisher.
	 7 The Publisher, in accordance with uni-
form, objective, internal guidelines and princip-
les, reserves the right to refuse an advertising 
order – as well as individual advertisements 
within the framework of an agreement – and 
orders for loose inserts on the basis of content, 
origin or technical form if the content is in vio-

lation of the law or contravenes official regula-
tions or if publication of the material is other-
wise deemed unacceptable by the Publisher.  
This also applies to orders placed with branch 
offices, agencies or other representatives 
of the Publisher. Orders for inserts become 
binding only after receipt by the Publisher of a 
sample of the insert and its approval.  Inserts 
will not be accepted if their format or other 
visual aspects give the reader the impression 
that they are an integral part of the newspaper 
or magazine or if they contain advertising for a 
party external to the agreement. The Customer 
shall be notified without delay of a refusal of an 
order.   
	 8 The Customer is responsible for the 
timely submission to the Publisher of the 
text of the advertisement and all appurtenant 
materials – in flawless condition – or inserts.  
The Publisher shall demand the immediate 
replacement of any materials that are clearly 
inappropriate or damaged.  The Publisher 
guarantees the quality of print usual for the 
publication in question within the limits of the 
possibilities offered by the printing  
materials received.
	 9 In the case of incomplete or totally or 
partially illegible or incorrect printing of the 
advertisement, the Customer is entitled to a 
payment reduction or to a flawless replace-
ment advertisement, but only to the extent 
that the purpose of the advertising has been 
adversely affected.  Should the Publisher fail 
to provide the replacement within a stipula-
ted, reasonable period of time or should the 
replacement prove in its turn to be flawed, the 
Customer is entitled to a payment reduction 
or has the right to cancel the order.  Damage 
claims arising from positive breach of obligati-
on, culpa in contrahendo or any tortious act are 
excluded – this also applies to orders placed by 
telephone; damage claims for impossibility of 
performance or for delay shall be restricted to 
the replacement of the foreseeable loss and, in 
the amount, to the remuneration to be paid for 
the advertisement or advertising supplement in 
question.  This does not apply to claims arising 
from willful misconduct or gross negligence 
on the part of the Publisher, his legal repre-
sentative or his vicarious agent.  Liability on 
the part of the Publisher for damages arising 
from the absence of features guaranteed in the 
agreement remains unaffected.  Furthermore, 

the Publisher shall not be liable for gross 
negligence on the part of its vicarious agents 
in business dealings; in the remaining cases, 
liability towards trading partners for gross 
negligence is restricted in its extent to the fore-
seeable damage up to the amount of the remu-
neration for the advertisement in question.  
Except in the case of deficiencies that are not 
obvious, claims must be asserted within four 
weeks after receipt of the invoice and voucher 
copy of the publication.   
	 10 Proofs will be supplied only when 
explicitly requested.  The Customer is respon-
sible for ensuring the accuracy of all proofs 
returned to the Publisher.  The Publisher will 
take into account all corrections submitted in 
writing within the period of time specified when 
the proofs were sent to the Customer. 
	 11 In the event that the Customer does 
not make advance payment, the invoice will 
be sent immediately or no later than fourteen 
days after publication of the advertisement.  
The invoice is to be paid within the time period 
set out in the price list beginning with receipt 
of the invoice, unless in specific cases another 
payment deadline or prepayment has been 
agreed upon.  Discounts for early payment may 
be granted in accordance with the price list. 
	 12 In case of late or deferred payment, 
interest will be charged at the rate of 2 per-
cent above the current discount rate of the 
Deutsche Bundesbank as well as collection 
costs.  The Publisher can, in the event of pay-
ment default, suspend further execution of the 
current order until payment has been received 
and can demand prepayment for the remaining 
advertisements.  If there is reasonable doubt 
regarding the Customer’s ability to pay, the 
Publisher is entitled, even during the period of 
execution of the contract, to make the publica-
tion of further advertisements dependent upon 
advance payment of the amount charged and 
the settlement of unpaid bills, regardless of 
previously agreed terms of payment. 
	 13 The Publisher will, upon demand, send 
the Customer a voucher copy of the advertise-
ment along with the invoice.  Depending on 
the type and size of the order, voucher copies 
will be supplied in the form of clippings, full 
pages or complete issues of the periodical 
publication.  If a specimen can no longer be 
obtained, a legally binding certification from 
the Publisher attesting the publication and 

distribution of the advertisement shall serve as 
a substitute.  
	 14 The Customer shall bear the cost of 
preparation of all printing data ordered as well as 
costs incurred by any substantial changes to ori-
ginally agreed versions desired by the Customer 
or for which the Customer is responsible.
	 15 If no specific instructions are given as to 
size, the actual printing height common for the 
given type of advertisement will be taken as the 
basis for calculation.
	 16 Printing materials will be returned to 
the Customer only upon special request.  The 
Publisher’s obligation to retain such materials 
ends three months after expiration of the con-
tract.  
	 17 In the case of contracts for several 
advertisements, a reduction in circulation may 
give rise to a claim to a reduced rate if the 
average circulation of individual print runs of 
the publication in question is inferior to the 
guaranteed number of copies sold.   
A reduction in circulation shall be a deficiency 
justifying a price reduction only if and insofar 
as the reduction in circulation is more than 20 
percent for a print run of up to 50,000 copies, 
more than 15 percent for a print run of up 
to 100,000 copies, more than 10 percent for 
a print run of up to 500,000 copies or more 
than 5 percent for a run of more than 500,000 
copies.  Moreover, claims to a reduction in rates 
are excluded in cases where the Publisher 
has given the Customer sufficient advance 
notice of the reduction in circulation to enable 
the Customer to withdraw the advertisement  
before publication.  Further additional claims 
are excluded.
	 18 The place of performance of obligations 
is the registered head office of the Publisher.  
The place of jurisdiction is the court competent 
for the Publisher’s registered head office.  
Insofar as claims on the part of the Publisher 
cannot be satisfied through delinquency pro-
cedures, jurisdiction in the case of persons 
other than commercial buyers shall rest with 
the courts competent for the place of those 
persons’ domicile.  If the Customer’s domicile 
or usual residence is unknown at the time 
the claim is filed or if, after conclusion of the 
contract, the Customer transfers its domicile or 
usual place of residence beyond the region of 
validity of the law, the agreed place of jurisdic-
tion shall be that of the Publisher.        


